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ABSTRACT  

The aim of this article is to study the literature on green marketing intervention strategies and sustainable 

development with a prominence on green marketing intervention strategies to environmental problems facing the world 

today. The study indicates that both individuals and organizations can gain from green marketing strategies and at the same 

time look after the environment to accomplish sustainable development. The weaknesses and the future of green marketing 

as a discipline and future directions for researchers are also reviewed. 
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